
 

Terms of Reference 
Marketing and Communications STTA 

GROW Liberia 
 

Reports to: Team Leader and Technical Director 

Also involved: Senior Programme & Technical Manager, Intervention Team 

Primary Location: Monrovia with frequent field travels 

Consultancy duration: Initial period of 6 months with possible extension (exact input to be decided based on preferred 
candidate) 

Start date: ASAP 

The Programme: 

GROW is a private sector development initiative which works with businesses in key agriculture sectors to facilitate 
sustainable, pro-poor economic growth and stability across Liberia. Working through the private sector, GROW takes 
a facilitative approach to unlock constraints across the sectors of its work. Currently GROW is working in the rubber, 
cocoa, vegetable (ag-inputs and commercial farming) and agro-processing sectors.  

 

The Role:  

GROW is looking to ramp-up its communication and marketing activities to achieve two objectives: 

1. To share insights and lessons learnt from the four years of implementation of GROW and highlight the potential and 
actual impact the programme has achieved. These would target the Government of Liberia and the development 
practitioner community to promote a facilitative (MSD) approach to agriculture development and economic growth in 
Liberia.  

2. To promote business innovations and improvements done with our core partners. GROW wants to showcase what 
has worked with our business partners to the wider business community in Liberia to attract other businesses to follow 
suit and encourage replication of these innovations. This would also target investors into particular sectors. 

GROW is seeking a marketing expert/ writer/ communications specialist, with private sector experience, to support the 
programme in meeting the two objectives for the communication and knowledge sharing ramp-up.  

Activities:  

 Completing field research, speaking with businesses, down market players and end users (as well as the GROW 

team) to build concise evidence base and inform  

 Producing well-written case studies, blog posts, articles, social media posts and other outputs; Adapting outputs to 

different audiences with a view on how to market them  

 Documenting impact and programme learning through producing engaging written outputs with a human story 

 Capturing the impact of business innovations and adapting form and language of outputs to make them easily 

digestible for the business community in Liberia  

 Researching and profiling the key audiences (Agencies and Staff of the Government of Liberia; Donors; 

Development Practitioners in Liberia and Development Practitioner Specialised on MSD and Private Sector 

Development) 

 Enagegement with key audience through different media and channelling outputs to reach target audience 

 Interaction with businesses as a target audience of marketing and communication strategies  

 Pursuing marketing strategies to get key messages across to target audience through innovative approaches 

 Building the GROW social media and website to interact with key audience and as a go to place for information on 

agriculture and economic growth opportunities in Liberia 

 Capturing photo, video and sound when appropriate to support the output 

Selection criteria 

 Experience of producing high quality written outputs (case studies, articles, blog posts). Superb storytelling 

capacity. 



 

 Experience in marketing and targeting specific customer segments including businesses  

 Experience in investigative research/ conducting interviews to extract learnings/ journalistic or investigative 

interest in impact  

 Understanding of business and how to adopt communication outputs to that target audience  

 Experience in channelling communication pieces through different media 

 Experience in building value- add social media presence of programmes 

 Some knowledge of the agricultural sector in Liberia would be an advantage 

 Independence and ability to complete tasks within a set timeframe with limited supervision  

Ready to apply? 

Candidates should submit their CV along with a sample of a variety of written outputs to 
Opportunities@GrowLiberia.com with ‘Marketing & Communications STTA’ in subject line. Deadline: 4th of February 
2018 (applications assed on a rolling basis) 
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